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The average attention span for the 
notoriously ill-focused goldfish is nine 
seconds, but according to a study from 
Microsoft Corp., people now generally lose 
concentration after eight seconds, 

highlighting the affects of an 
increasingly digitalized lifestyle
on the brain.



The heaviest 
newspaper ever

NYT 13 September 1987

5.4 kilograms in weight

1,612 pages in total

420 news articles

783 display ads

194 pages of classified 

ads



Print media are being disrupted by digital platforms.

How are newspapers reacting?

→ Shift to multimedia journalism –
more photos and videos.
→ Create content that has potential to 
become viral.
→ Focus on context – making sense of 
a story and not just breaking news.
→ Democratized the gatekeeper role of 
media.







In a 2017 survey by the 
World Association 
of Newspapers:

82%

69%

Use digital display advertising 
as main model 

Use Facebook as main 
distribution channel for content 

The NYT 
Experience

$340m
digital-only subscriptions

$108m
content syndication, events

$198m 
digital advertising, including brand 
name

$39m
digital branded content



Print is not dead. 
But the only way to 
survive these 
disruptions is to 
innovate and adapt 
more quickly. 


